
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

ANEXO 01 
 

MATRIZ DE CONSISTENCIA 





 

 

 

 

ANEXO 02 
 

FICHA DE OPINIÓN DE EXPERTOS (FORMATO) 
 



FICHA DE OPINIÓN DE EXPERTO 

I. DATOS GENERALES: 

1.1. Apellidos y nombres  

1.3 Profesión: . 

1.4. Institución donde labora:  

1.6 Denominación del Instrumento:  

. 
 

1.8 Título de la tesis: 

.. 

 
 

II. ASPECTOS A VALIDAR 
 

INDICADORES  

 

CRITERIOS 

Sobre los ítems del instrumento 
M

u
y 

M
al

o
 

M
al

o
 

R
eg

u
la

r 

B
u

en
o

 

M
u

y 
B

u
en

o
 

1 2 3 4 5 

1. CLARIDAD Están formulados con lenguaje 

apropiado que facilita su comprensión 

     

2. OBJETIVIDAD Están expresados en conductas 

observables, medibles 

     

3. CONSISTENCIA Existe una organización lógica en los  

contenidos y relación con la teoría 

     

4. COHERENCIA Existe relación de los contenidos con los 

indicadores de la variable 

     

5. PERTINENCIA Las categorías de respuestas y sus valores 

son apropiados 

     

6. SUFICIENCIA Son suficientes la cantidad y calidad de 

ítems presentados en el instrumento 

     

SUMATORIA PARCIAL  
     

SUMATORIA TOTAL 
 

 

OPINIÓN DE LA APLICACIÓN: Favorable: .                

OBSERVACIONES:  

 

 

 

 

 
 
 
 
 
 

Firma del experto 

 



 

 

 

 

ANEXO 04 
 

SÍNTESIS DE MARCO TEÓRICO 

ANTECEDENTES NACIONALES E 
INTERNACIONALES  
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 d

e 
la

s 
ca

ra
ct

er
ís

tic
as

, c
ua

lid
ad

es
 e
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 p
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 c
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rie
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ip
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n 

a 
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s 
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 d
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 s
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am
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e 

de
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eg
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s 
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an
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m
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tá
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ic
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r 
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C
in

e 
vi
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 , 
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co
nv

iv
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ci
a 

so
ci
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 c
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tu
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l  
a 

pe
rs
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aj

os
 r

ec
ur

so
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 P
av
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en

to
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 P
ar

qu
e,

 la
 

in
ce

nt
iv
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n 
m
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 tr
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te
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 d
e 
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un
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ar
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V
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de
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A
m
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 c
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 c
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 fá
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 d
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en
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s 
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 s
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at
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s 
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tá
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ic
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al
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 o
po
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id
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 d

e 
ne

go
ci

o 
pa

ra
 lo

s 
po
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 d
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 s
ec

to
r,

 ta
m

bi
én

 d
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m
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r 
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ap
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ca
m

ie
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o 
in

fo
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al
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nc
en

tiv
ar

 m
ay
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ea
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l 
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te
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l c
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ci

o 
ur
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er
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 c
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an
o 
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r 

m
ed
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de
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s 
eq
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m
ie

nt
os
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n 
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nt
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 e

st
ra

té
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co
s,

 c
re

ar
 

ne
go

ci
os

 m
ás

 v
is

to
so

s 
po

r 
m

ed
io

 d
el

 d
is

eñ
o 

er
go

nó
m

ic
o 
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nt

o 
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m
o 

pa
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l v

en
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do
r 

y 
el

 c
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sí

 s
e 
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m
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a 
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 in
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rm
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id
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 d
el

 s
ec

to
r

La
 in

ve
st

ig
ac

ió
n 

re
fie

re
 c

om
o 

ap
or

te
 la

 u
til

iz
ac

ió
n 

de
 

es
tr

at
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ia
s 
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 u

rb
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m

o 
y 
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gr

ar
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m
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r 
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a 
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ar

 
m
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án
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 p
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 d
e 
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s 

eq
ui
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m
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at
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os
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M
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s 
E

nr
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ar
do

20
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 d
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 d
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 c
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